o
—
—
o
L
o
a4
O
N
Z
O
a
N
Z
O
O
L
Z
)

CINECON SPONSORSHIP TIER

$5000
SPONSOR LOGO DISPLAYED WITH ALL CINECON ADVERTISING
INTERNET BANNER ADVERTISEMENT ON THE CINECON WEBSITE
FACEBOOK BLAST UPON RETENTION OF SPONSORSHIP
DOUBLE PAGE ADVERTISEMENT IN CINECON PROGRAM
LOGO ON FRONT OF PROGRAM
LOGO ON A STAND AT THE THEATRE
BANNER DISPLAY AT THE HOTEL
IN-THEATRE STAND FOR PRODUCT ADVERTISING OR DISTRIBUTION
TABLE AT THE HOTEL FOR PRODUCT ADVERTISING OR DISTRIBUTION
LOGO ON THE SCREEN AT THE THEATRE
MINIMUM OF FOUR VERBAL ANNOUNCEMENTS AT THE THEATRE BETWEEN SCREENINGS PER DAY
EMAIL BLAST TO ATTENDEES THE WEEK PRIOR TO FESTIVAL
TEN FULL FESTIVAL PASSES

$2500

INTERNET BANNER ADVERTISEMENT ON THE CINECON WEBSITE
FACEBOOK BLAST UPON RETENTION OF SPONSORSHIP
FULL PAGE ADVERTISEMENT IN PROGRAM
LOGO ON BACK OF PROGRAM
LOGO ON A STAND AT THE THEATRE
TABLE AT THE HOTEL FOR PRODUCT ADVERTISING OR DISTRIBUTION
LOGO ON THE SCREEN AT THE THEATRE
EMAIL BLAST TO ATTENDEES THE WEEK PRIOR TO FESTIVAL
FIVE FULL FESTIVAL PASSES

$1000
INTERNET BANNER ADVERTISEMENT ON THE CINECON WEBSITE
FACEBOOK BLAST UPON RETENTION OF SPONSORSHIP
HALF PAGE ADVERTISEMENT IN PROGRAM
LOGO ON A STAND AT THE THEATRE
EMAIL BLAST TO ATTENDEES THE WEEK PRIOR TO FESTIVAL
TWO FULL FESTIVAL PASSES

$500
INTERNET BANNER ADVERTISEMENT ON THE CINECON WEBSITE
FACEBOOK BLAST UPON RETENTION OF SPONSORSHIP
QUARTER PAGE ADVERTISEMENT IN PROGRAM
EMAIL BLAST TO ATTENDEES THE WEEK PRIOR TO FESTIVAL
ONE FULL FESTIVAL PASS

$250
INTERNET BANNER ADVERTISEMENT ON THE CINECON WEBSITE
FACEBOOK BLAST UPON RETENTION OF SPONSORSHIP
BUSINESS CARD ADVERTISEMENT IN PROGRAM
EMAIL BLAST TO ATTENDEES THE WEEK PRIOR TO FESTIVAL



